
How To Become  a Link Magnet

... and win friends and influence 
robots



Who Am I Obligatory Slide
• Got on the Internet in 1985-6 at my school lab

• Working online with search since 1996

• Paid & Natural Search – all aspects

• Worked in-house within e-Commerce, Publishing & High Tech

• At i-level worked with Orange, COI, NatWest/RBS, National Gallery, 

CIPD, Fidelity, GalaCoral, NBC Universal, Readers Digest, Bayer & 
more

• At Beyond have worked with Zevia, Virgin Trains, Family Search, 
Amadeus, AMD, AmEx & more

• Chosen as a Modern Muse, contributed to a book on promoting 
websites, top finalist “Female Social Media Guru”

• One of the SEO Chicks

...and blog MostlyAboutChocolate(.com)







Maybe You Want The Site To Crash

Star Wars Episode IV in Icons killed his blog



Maybe you want to be *the* expert in 
your discipline...?

WHO...?



Why?

• To help people like Jaamit

• Personal or professional rankings

• Find new clients or for your existing clients

• Finding a Job

• Fame

• Noteriety

• Just for S and G



Jaamit Was A Gentleman and Scholar



Create A Strategy

Randomness = FAIL



Why Dictates Strategy

• Personal fame

• Client work

• Authority figure

• Line in the sand

• Etc.



Define, Register & Publish!

• Understand your voice

• Choose name – personal, company or nickname

– Personal name may be too generic (an author & 
journalist plus more folk had mine)

– Company name risks personality of individual 
becoming company & failures magnify)

– Nickname – needs to be unique

• Register domain, Twitter, Facebook, etc. before 
going public

• Execute



Some of these 
were not me!





Copy a Winning Strategy



Copy a Winning Strategy



But Not Blindly

SRSLY 

WTF?!



Find a Niche You Can Relate To



Project Your Voice

• Blog (link bait)

• Guest Blogging – blogger outreach

• Press Releases

• Conference Speaking

• Awards

• Interviews

• Networking

• Give away some – chocolate and booze has been 
done so be unique – maybe jelly bellies?



Obligatory Top 10 Link Magnet Ideas

• Be Controversial
• Be The Font of All Knowledge
• Take a Stand
• Be a Personality
• Share
• Be Funny
• Be Prolific
• Be Mysterious
• Buy Links



... and now you get the whole 
chocolate thing I did there then





90% 
PWNED!
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