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How Are You Being 
Measured?
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What is Outside of  
Your Control?
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Leads Generated
=

Leads Closed
/
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 Primary Keyword  
Average Conversion Rate = 2.2% 

Homepage #3
• 2,682 search visitors
• 22% Bounce Rate
• 1.8% conversion rate 
• 48 Conversions

Category Page #12
• 1,007 search visitors
• 13% Bounce Rate
• 4.3% Conversion Rate 
• 43 Conversions
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Tracking Analytics + CRM
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Follow-up: After the Conversion

• Did you remember?

• Until our salesperson calls…

• Here are examples…

• In order to provide better service,...

• White Papers

• Downloads

• Friend Us
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Profit Analysis
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More Sales  
=

More Profits 
/

Tuesday, February 22, 2011



Reports:
 - Page Views

- Hits
- Top 10 Pages
- Monthly Visitors
- Time on Site
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More data points = Better Comparison
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Outside Influences

• Customer CRM

• Email Promotions

• Brand Promotions

• Catalogues

• Content Feeds

• Customer Service

• Packaging

• Segment Targeting

• Call Center

• “Shiny Objects”
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Follow the Money
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Define Success & 
Measurement Expectations
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March 2011 
Wiley/Sybex

Register at
www.SiteLogic.com
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