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How Are You Being
Measured?




What is Outside of
Your Control’?




Leads Generated

--
Leads Closed

2R
oy h. 2 ‘ . .
TR .,‘,',\\

~f |

% s

' -"3\
(; ! \ k‘l ."l-.f‘.' 3 -:ﬁ*' kg

I

.
28

¥

Tuesday, February 22, 2011




Primary Keyword
Average Conversion Rate = 2.2%

Homepage #3

e 2,682 search visitors
e 2% Bounce Rate

e 1.8% conversion rate
e 48 Conversions

Category Page #12

1,007 search visitors
139%0 Bounce Rate
4.39%0 Conversion Rate
43 Conversions
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racking Analytics + CRM
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Follow-up: After the Conversion

e Did you remember?

e Until our salesperson calls...

e Here are examples...

e I[n order to provide better service,...
e White Papers

e Downloads

* Friend Us
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Profit Analysis

Tuesday, February 22, 2011



More Sales

+

More Profits
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- Page Views
- Hits
- Top 10 Pages

- Monthly Visitors
& - Tlme on Slte




Goal Set 3

ite Usage Rl BB &M Goal Set 2
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Visits Goal1: New Profile
74,338 Registration

%of Ste Total: 2.98%

50.28% Site Avg: 2.59% (-0.58%)

Goal1: New Profile
Registration Conversions
1,918

% of Site Total: 50.09%

Goal2: UPS Selector Solutions
Page

0.77%

Site Avg: 0.83% (-6.59%)

Goal2: UPS Selector Solutions
Page Conversions

572

% of Site Total: 46.65%

29.49% (0)

37.80% (0)

ffrance/cefaulLasp 11.33% (0)

8. powerware ups (default.asp 34.62% (0)
9. eaton 9130 Iproducis-services/backup-power-up 14.24% (1300)
10. eaton ‘polska/cdefaultasp 16.07% (0)

_ =

Goa'3: Reseller Searches
7.83%

Site Avg: 7.66% (2.16%)

Goa3: Reseller Searches
Conversions

5,821

% of Site Total: 51.40%

30.12% (0)

37.12% (0)

1.27% (0)

7 62%

10.82% (0)
§7.62 33.24% (0)
§2.88 [14.33% (1308)
§3.10 15.66% (0)

Goal4: Software Downloads
Registration
2.90%

Site Avg: 2.85% (1.76%)

Goal4: Software Downloads
Registration Conversions
2,156

% of Site Total: 51.16%

S$735 1791%(0) S328 11.11%(0)

$8.10 58.00% (0) $12.00 41.67%(0)

o 0V S618  23.68% (0)
$0.17  3.70% (0) 0.00% (0)

126 1379%(0) _S414  0.00% (0)
$7.11  30.20%(0) $6.79 ) 8.33% (0)
$284 14.20%(0) S3B1  40.00% (0)
S7T41 3333%(0) S6.67 76.92%(0)
$3.05 9332‘) $0.00  0.00% (0)
$313  000%(0) $0.00  0.00%(0)

18]and | Per visit Goal Value

Goal Conversion

Rate

22.86%

Site Avg: 22.70%

(0.72%)

Goal Conversions
16,994

% of Sde Total:
50.63%

0.00% (0)
17.86% (0)
31.93% (0)

0.00% (0)

0.00% (0)

0.00% (0)

0.00% (0)

0.00% (0)

20.00%
(1626)

0.00% (0)

More data points = Better Comparison

Per Visit Goal

Value

$4.73

Site Avg: $4.71

(0.53%)

Revenue

$351,618.74

% of Site Total:

50.49%

$0.00

$0.00

0.00% (0)
0.00% (0)
0.00% (0)
0.00% (0)
0.00% (0)
0.00% (0)
0.00% (0)
0.00% (0)

0.00% (0)

0.00% (0)

$0.00

$0.00
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Goals Overview Jan 1, 2011 - Feb 1, 2011

Comparing to: Jan 1, 2010 - Feb 1, 2010

" Goal Conversions ~ =@ January 1, 2011 - February 1, 2011 =e= January 1, 2010 - February 1, 2010 Graph by u =

2,000

Visitors completed 31,388 goal conversions

- 2,331 conversions, Goal 1: New Profile Registration
Previous: 3,339 (-30.19%)

1,185 conversions, Goal 2: UPS Selector Solutions Page
Previous: 1,766 (-32.90%)

10,761 conversions, Goal 3: Reseller Searches
Previous: 10,682 (+0.74%)

4,220 conversions, Goal 4: Software Downloads Registration
Previous: 5,826 (-27.57%)

6,161 conversions, Goal 6: Reseller Search Results
Previous: 0 (0.00%)

4,218 conversions, Goal 7: Software Downloads Web Page
Previous: 2,611 (+61.55%)

2,075 conversions, Goal 11: Part Number Search
Previous: 368 (+463.86%)

437 conversions, Goal 12: Competitive Cross-Reference
Previous: 57 (+666.67%)

oal Feric ance
Goal Conversion Rate Total Goal Value
30.00% 30.00% $40,000 00 $40.000 00
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21.46% Goal Conversion Rate $625,450.00 votal Goal Vatue

view full report view full report
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Qutside Influences

® Customer CRM

® Email Promotions
® Brand Promotions
® Catalogues

® Content Feeds

® Customer Service
® Packaging

® Segment Targeting
® Call Center

® “Shiny Objects”
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Follow the Money
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Define Success &
Measurement expectations




March 2011

Wi |GY/SYDGX Matt Bailey
Internet
Marketing
AN HOUR A DAY
Register at

www.SitelL.ogic.com
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